ﬂ y‘-lEGHbIVI NMNaaH ® /IHOCTPaHHBIN (DyCcKni) A3bIK ® MeXANCUMNAVHapHbIe KypChl
]

® [MpodunbHbIE ANCLVNAVHBI [MpodeccmoHanbHas NpakTrKa
® O6LieobpasoBaTeibHble ANCUUMAVHbI ® [ocyfapCTBEHHAs UTOroBas aTTectauus
38.04.02 yl'lpaBJ'leHVIe MEXAYHAPOAHBIM 6nsHecom ® AncumnanHel No Bel6opy ® dusnyeckasn KynbTypa

NeATeNbHOCTU

NHOCTpaHHbIV A3bIK B MPOdeccroHanbHOW
LeATe/IbHOCTY LAeATeNIbHOCTU

NHOCTpaHHbIV A3bIK B NpOodpeccrioHanbHOW | NHOCTpaHHbIN A3bIK B MPpOodpeccroHanbHOW

NHCTpYMEeHTbI MCKYCCTBEHHOTO MHTE/1IeKTa B
YnpaBneH4yeckre KomneTeHu B MeXAyHapOAHbIX BM3HEC-KOMMYHMKALMAX 2 YnpaBneHune mexayHapoAHbIM MapKeTUHIOM

MeXxayHapoaHoM busHece B TUNA-Mupe

PUHAHCbLI OpraHn3aLmyi B MexayHapo4HOM

busHece YnpasneHne yenoBeyeckuMy pecypcamMmm B

ba3oBasi TepMUHONOINSA MEXAYHAaPOAHOrO 3 MEX1YHAPOAHOM KOMMaHY

bu3Heca
| 2 3
YnpasneHvie rnobanbHbIM NPUCYTCTBMEM .
YnpasneHue pnckaMmuv rnobanbHOM
KopnopaTtnBHoOe ynpaBneHue KOMNaHnK
KOMRAaHK [MpesannioMHas NpakTnKa
3 4 3
MeToz0/0rnsa nccnefoBaHmsA npobiem o o KpeaTBHOCTb N MHHOBAaLUMN B
YnpaBneHre MexayHapoaHon KoMnaHunewu
yrnpas/ieHus MeXAYyHapoAHOM busHece
3 3 3
- . AvicumnnmHbl No BbIbopy Ne5
YnpaBneH4yeckad SKOHOMMKa [nobanbHbIN cTpaTernyecknin MeHeakKMeHT 2
3 3
AncunnaviHel No Bbl6opy Neb
AvcumnnmHel No BblI6opy Nef AvicumnamHbl No BbI6opy Ne3
2 2 3
21
AncumnavHel No Bblbopy Ne2 AncumnnvHel No Bbloopy Ned AncumnnviHel No Beloopy Ne7
2 2 2
[logroToBkKa K npoueaype 3aLuThl N 3amnTa
BbIMYCKHOM KBaNNPUKALMOHHOMN paboThl
HayuHo-nccnegoBaTenbckasa pabora HayuHo-nccnegoBatenbckaa pabora HayuHo-nccnegoBatensckaa paborta 6
[ToagroToBKa K caaye 1 caavya
rocyapCTBEHHOro 3Kk3aMeHa
9 9 9 3

S KOHOMMNYECKNI



AvicunnanHbl No Belibopy Ne' 1un32

Corporate Culture Management in the ESG
Context / YnpaBneHune KopnopaTtnBHOW
KyNbTypou B KOHTeKcTe ESG

Management of the Company's Sustainable
Development in the Global Business
Environment / YnpaBneHvie ycTONYBbIM
Pa3BUTMEM KOMMAHWW B rNobanbHOW
busHec-cpese

AncumnnmHel No BblI6opy Ne2 1ns2

[lenoBoi BTOPOW MHOCTPAHHbIN A3bIK

Pyccknii a3bik 4en10BOro obLeHms

S KOHOMMNYECKNI

M. AUcuUnanHbI NOo BbI6OpY

38.04.02 YnpaBneHue meXxxayHapoaHbIM 6U3HecoM

AvicumnavHbl Mo BelI6opy Ne3 1ns32
[lenoBov BTOPOMN MHOCTPAHHbLIN A3bIK
PycCcknin A3bIK 4eN10BOro ooLeHus

AvcumnnmHel No Bbi6bopy Ned 1ns2

Business Development Strategy for
International Companies in Global Digital
Transformation / CTpaTterua passuTtus
bM3Heca MexayHapo4HbIX KOMMNAaHUWN B
YCNOBUAX F106aNbHON LPPOBON
TpaHCPOpPMaLUK

Contemporary Organisational Project
Technologies in International Businesses /
CoBpeMeHHble TeXHONOornun
OPraHmM3aLMoOHHOrIo NPOeKTVPOBaHNSA B
MeXAYHapPOAHbIX KOMMaHWAX

AncumnamHel No Bbl6opy Ne5 1n32
[lenoBov BTOPOWN MHOCTPAHHbLIV A3bIK
PycCknin A3bIK 4e10BOro ooLeHns

AvcumnamnHel No BbiI6opy Neb 1132

Mex(p,yHapop,Haﬂ NOorncTnkKa 1 ynpaBneHume
HenAMmM noCTaBOK

BrsHec-Mogzenv n aHannTmnka AaHHbIX B
rnobanbHOW LM$pPoBON cpese

AncumnnmHel no Bel6opy Ne7 1mn32

Kpocc-KynbTYPHbI MEHEeAXMEHT U
rnobasnbHoe NnAepcTBo

YnpasneHue rnobanbHbIM KOMaHAAMW



